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COMPUTERS AND YOU

For a few bucks,
a publishing empire

By Peter Bates
Special to the Globe

uppose, as a New England farmer, you decide to re-

tire from hogfarming and publish a slick newsletter

called Pigs in Print. Then you realize that even if

you write every article yourself, you will still need to

hire expensive designers and typographers. No, you
don't. For less than $10,000initial investment, you can do it ail
yourself. '

In the last year, a little-publicized computer innovation has
developed that could affect entrepreneurs as pervasively as
word processing did writers. Using computer-aided publishing,
shoe string publishers can now lay out that monthly newslet-
ter on a Macintosh computer and page composition software.
Produced with multiple fonts, enhanced graphics, and a 300
dot-per-inch resolution laser printer, the desktop product may
impress even seasoned typographers.

According to Brian Skidmore of the Boston Compater Soci-
ety's Computer Aided Publishing Group, software packages
such as MacPublisher have brought about a dramatic change,
a revelution similar to the computer's move from corporations

_to the home,

With computer aid, publishing power will move into person-
al hands. The very character of what's being published will
change, hesaid, **As more corporations examine the Maclntosh
Office, software companies are designing page composltion
packages that use the what-you-see-is-what-you-get principle,”

'MacPublisher (Bosion Software Publishers) lets you create
mastheads, design columns, and incorporate text and graphies
from other MacIntosh packages on screen, sc you have a clear
idea of how your document will look In print.

Room for innovation .

PageMaker, its higher-priced coustn, is even more sophisti-
cated. With'it, you can view opposite pages on screen, cut and
position text anywhere on the page, even edit it without exiting
to a word processor. When a long story overflows onto the next
column page, PageMaker will let you raise and lower the text
column like a window shagde, should you want to place a graph-
lc in the middle of the story. You can shrink or expand the
graphics, print white type on black background, and vary col-
umn widths from page to page. :

Like much software, page composition software is user-se-
ductive, Skidmore said he taught a computer novice to lay out a
publication with MacPublisher n a half day. ““After that, it
was hard to tear her away,” he said. Colleen Byram of Aldus
claims that companies needn't hire people to run their feature-
laden software: the gang hanging around the water cooler can
be lured Into service. : :

Proponents see cost saving as only the first plus of desktop
publishing. Most medium-sized, companies average $50,000 a
year in typesetting costs, much of it often caused by last-min-
ute changes that linger at the printshop for weeks. With page
composition software, you can wheel the MacIntosh into the
conference room and let the project managers cut and paste

onscreen until lunchtime and then be done with it.

What about IBM, Apple's eternal nemesis? Is it In the desk-
top competiton? “Yes and no,” said Kim Pickard, author of
Why Typesetting? “You can buy composftion packages for the
IBM-PC from such companies as CText, Bestinfa, Cybertext.
They work very well. But be prepared to pay between $2,000
and $12,000 for the software alone.” ‘

Pickard said this ultra-speclalized software is not easy to
use and requires a typographer with a seasoned knowledge of
picas, points, and leading. Gem, a modestly priced package re-
cently released by Digital Resources, not only offers Macintosh-
ltke icons and whal-you-see-Is-what-you-get text and graphics,
but also may give software programmers the means to develop
page composition packages for the personal computer.

Won't meet all needs

According to Rob LaTulipe, product marketing manager of
Gem, 60 software companies have acquired the programmer’s
tootkit in the last few months. Industry spokesmen are skepti-
cal about when an “IBM MacPublisher™ will appear, they say
that if Gem could compose in color through IBM graphics cards,
business people would snatch it up for presentations. ‘

These software packages will not solve al! your inhouse pub-
lication problems. A repreduction of 300 dots per inch may be
adequate for most tasks, but not for annual reports, They re-
quire more snap and pizzazz than a laser can prini. And don’t
even think of publshing a small town tabloid onscreen; the
programs won'’t swallow them,

You also can't incorporate quality computerized photo-
graphs into your text. The technology for producing digitized
half-tone photographs is still in its infancy, too memory-inten-
sive for the little MacIntosh, even if equipped with a hard disk.
So, by all means start your newsletter, but keep your straight-

- edge and scissors handy. You'll stil} have some cutting, block-

Ing and pasting to do.
Peter Bates is a marketing writer at BGS Systems in Wal-
tham.







